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EXECUTIVE SUMMARY

EMBRACING RAPID TRANSFORMATION

Rob Morbin
ICCO EXECUTIVE DIRECTOR
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Optimism despite
volatile conditions
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Al dominates the
conversation
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EXECUTIVE SUMMARY

continues to be a beneficiary with
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ESG, an obligation and
an opportunity
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OPINIUM SUMMARY

THE FUTURE IS GREEN FOR PR AS CLIENTS SET THEIR FOCUS
ON CSR AND SUSTAINABILITY

James Endershy

CHIEF EXECUTIVE
OPINIUM
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The growth of digital
and tech continues
with the fast rise of

Al set to significantly
impact the future of PR.
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PROI FEEDBACK ON GROWTH & INVESTMENT DATA

AGENCIES BOLDLY INVESTING IN UNCERTAIN FUTURE

-

<

Jeff Altheide

GLOBAL MANAGING DIRECTOR
PROI WORLDWIDE
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Focus on Business
Outcomes
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PROI FEEDBACK ON GROWTH & INVESTMENT DATA
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Evolution
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‘PRovoke

PROVOKE TOP 250 RANKINGS MRS

Edelman ™ USA 1,079,738,000 984,921,000 9.6% 9.6%
Weber Shandwick ™ USA 920,000,000 860,000,000 7.0% 7.0%
BCW USA 840,000,000 772,000,000 8.8% 8.8%
Fleishmanillard ™ USA 750,000,000 680,000,000 10.3% 10.3%
Ketchum ™ USA 600,000,000 550,000,000 9.1% 9.1%
Real Chemistry ™ USA 555,000,000 475,000,000 16.8% 16.8%
Vector Inc. ™ Japan 494,080,000 292,400,000 69.0% 69.0%
Brunswick UK 471,900,000 469,125,000 0.6% 12.2%
MSL France 425,000,000 387,000,000 9.8% 9.8%
FGS Global USA 421,000,000 390,000,000 7.9% 7.9%
Hill+Knowlton Strategies "™ USA 410,000,000 370,000,000 10.8% 10.8%
Ogilvy ™ USA 405,000,000 366,000,000 10.7% 10.7%
Evoke ™ USA 368,000,000 316,000,000 16.5% 16.5%
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Media Consulta International Holding Germany 350,220,000 297,650,000 17.7% 17.7%

Golin ™ USA 313,000,000 282,000,000 11.0% 11.0%
BlueFocus China 309,257,521 368,590,924 -16.1% -9.2%
FTI Consulting USA 286,666,000 267,647,000 71% 71%

Teneo Holdings UK 220,000,000 200,000,000 10.0% 10.0%
ICF Next USA 206,970,423 215,408,957 -3.9% -3.9%
Finn Partners "™ USA 196,830,912 162,202,666 21.3% 21.3%
SEC Newgate sp ™ Italy 195,774,160 106,186,819 84.4% 84.4%
APCO Worldwide USA 186,300,000 172,398,000 8.1% 8.1%

WE Communications ™ USA 182,000,000 172,600,000 5.4% 5.4%

D&S Media China 177,278,450 171,274,471 3.5% 12.1%
Pomilio Blumm Italy 174,511,180 69,599,280 150.7% 167.1%
ICR USA 161,000,000 195,000,000 -17.4% -17.4%
Ruder Finn ™ USA 160,100,000 112,200,000 42.7% 42.7%
GCl Health USA 145,000,000 127,000,000 14.2% 14.2%
Zeno Group USA 138,429,850 118,643,933 16.7% 16.7%
Sunny Side Up Group Inc Japan 137,653,000 126,833,000 8.5% 8.5%

Syneos Health USA 120,000,000 120,000,000 0.0% 0.0%

Allison+Partners USA 118,500,000 93,300,000 27.0% 27.0%
Porter Novelli USA 100,000,000 98,000,000 2.0% 2.0%

SKD Knickerbocker USA 100,000,000 95,000,000 5.3% 5.3%

Prosek Partners USA 91,650,000 80,050,000 14.5% 14.5%
Farner Consulting ™ Switzerland 86,949,514 41,616,548 108.9% 122.6%
Hopscotch Groupe ™ France 80,250,000 76,494,000 4.9% 11.8%
Spectrum Science ™ USA 80,000,000 48,850,000 63.8% 63.8%
Grupo FSB ™ Brasil 79,553,000 52,632,000 51.1% 43.2%
LLYC ™ Spain 77,815,750 60,797,750 28.0% 36.4%
FischerAppelt Germany 77,254,000 82,650,000 -6.5% -0.4%
Archetype USA 75,000,000 65,500,000 14.5% 14.5%
H&H Group ™ Sweden 73,035,000 50,500,000 44.6% 44.6%

Beijing AmaxZ Marketing & f
cm{m?unication Techm,ggy Co. Lid. China 71,275,836 66,857,957 6.6% 15.4%

Global Strategy Group USA 67,932,569 53,386,422 27.2% 27.2%

Joele Frank USA 65,000,000 50,000,000 30.0% 30.0%
M Booth ™ USA 63,292,863 58,055,889 9.0% 9.0%
5W Public Relations USA 62,922,235 49,997,947 25.8% 25.8%
Bully Pulpit Interactive USA 61,400,000 47,200,000 30.1% 30.1%
Serviceplan PR Group Germany 60,850,900 58,254,000 4.5% 11.3%
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CYTS-LINKAGE 60,800,000 52,800,000 15.2%
R&CPMK™ 60,000,000 55,000,000 9.1%
Hotwire Globalnb 59,715,022 48,223,657 23.8%
Grayling UK 59,290,000 60,210,000 9.9%
Lewis UK 59,290,000 63,450,000 4.3%
DKC Public Relations USA 58,000,000 55,000,000 5.5%
Prain Global ™ Korea 53,952,312 49,075,262 9.9%
MikeWorldWide USA 53,093,000 45,390,416 17.0%
Adfactors PR Pvt Ltd India 52,060,000 50,110,000 3.9%
Marina Maher Communications ™ USA 52,000,000 50,000,000 4.0%
Hunter Public Relations USA 51,200,000 42,300,000 21.0%
Padilla™ USA 50,774,739 36,198,229 40.3%
Freuds™ UK 50,720,856 52,971,748 6.8%
Lippe Taylor USA 50,700,000 34,300,000 47.8%
Grupo Inpress Brazil 50,585,111 41,826,596 14.6%
National PR Canada 50,000,000 48,000,000 4.2%
PRAP Japan Japan 50,000,000 50,000,000 0.0%
Rud Pedersen™ Sweden 49,603,060 44,602,500 18.5%
Imre USA 49,000,000 45,052,000 8.8%
Dentsu Public Relations Japan 48,000,000 48,000,000 0.0%
Portland Communications UK 47,000,000 48,000,000 AL
Red Havas Group™ USA 47,000,000 43,200,000 8.8%
MHP Group UK 45,000,000 42,120,000 6.8%
Day One Agency USA 43,000,000 35,000,000 22.9%
Kreab UK/Sweden 42,800,000 42,180,000 8.1%
Kyodo Public Relations Japan 42,112,000 47,376,000 0.0%
Instinctif Partners UK 40,276,060 41,391,000 8.6%
Carmichael Lynch Relate USA 40,000,000 37,600,000 6.4%
Matter Communications USA 40,000,000 30,116,000 32.8%
Kivvit USA 39,724,407 39,500,353 0.6%
Fahlgren Mortine ™ USA 39,510,760 30,039,544 31.5%
Coyne PR USA 39,106,766 35,900,000 8.9%
Atrevia™ Spain 38,656,627 31,948,532 28.9%
Precision USA 38,000,000 35,529,332 7.0%
Four Communications Group™ UK 37,473,638 37,128,470 12.6%
French/West/Vaughan™ USA 37,461,997 36,727,448 2.0%
Current Global USA 36,941,000 38,235,000 -3.4%
Next Practices Group™ USA 35,830,243 27,944,958 28.2%
Citizen Relations™ USA 35,108,713 29,123,190 20.6%
Havas Formula USA 34,449,153 26,718,617 28.9%
Highwire Public Relations, Inc. USA 34,010,000 29,250,000 16.3%

M&C Saatchi Sport & Entertainment UK 33,229,020 27,599,654 34.3%

Dentons Global Advisors 33,000,000 30,000,000 10.0%
Premier UK 32,791,000 17,135,550 113.5%
Hanover Communications UK 32,307,000 34,425,000 4.7%
Walker Sands™ USA 31,579,117 29,961,330 5.4%
Croshy USA 30,383,072 29,421,739 3.3%
PAN Communications USA 30,350,000 26,131,000 16.1%
Hahm Partners Korea 29,913,426 22,800,000 31.2%
achtung! Germany 29,863,700 29,412,000 8.2%
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Headland Consultancy 114 29,761,001 27,690,927
Praytell USA 29,675,000 25,500,000
G&S Business Communications USA 28,800,000 24,802,633
Oliver Schrott Kommunikation Germany 28,665,300 27,827,400
Brands2Life UK 28,615,000 24,679,000
Jackson Spalding USA 28,010,652 24,045,390
PR One South Korea 27,711,797 33,599,328
Excellera Advisory Group nb Italy 27,283,523 24,808,250
InkHouse USA 27,000,000 24,782,746
Taylor Global, LLC USA 26,518,857 22,057,007
The Hoffman Agency USA 26,326,000 20,158,000
Gullers Grupp Sweden 26,000,000 28,142,400
Wachsman™ USA 25,400,000 13,959,000
Medicom South Korea 25,000,000 25,000,000
Vested ™ USA 23,811,000 17,543,000
KPR & Associates South Korea 23,638,642 18,416,289
FAKTOR 3 AG Germany 23,593,500 24,339,000
V+0 Advertising & Consulting ™ Greece 23,058,739 21,702,215
Mission North USA 22,571,676 19,326,314
M Booth Health USA 22,014,863 16,290,421
Faktenkontor Group ™ Germany 21,785,200 19,095,000
Citigate Dewe Rogerson UK 21,780,000 22,950,000
W Communications UK 21,522,270 19,845,000
JIN France 21,400,000 17,898,000
LaForce USA 21,000,000 19,000,000
Redhill Communications ™ Singapore 21,000,000 6,122,330
Method Communications USA 20,870,591 18,352,958
Marathon Strategies USA 20,812,870 15,516,883
Lambert Global USA 20,233,000 16,671,000
LaunchSquad USA 20,144,000 18,329,000
Strategic Public Relations Group Hong Kong 20,100,000 21,100,000
Gregory FCA USA 20,000,000 16,287,822
Regan Communications Group (ILY: 20,000,000 19,143,913
JPA Health Communications USA 19,965,000 14,500,000
Another Mexico 19,854,410 11,756,600
iFok Germany 19,655,900 13,246,800
Argyle™ Canada 19,274,780 17,089,788
The Zimmerman Agency USA 19,000,000 16,200,000
Barabino & Partners Italy 18,725,000 19,380,000
Proof Strategies Canada 18,500,000 19,750,000
Bospar USA 18,164,539 12,403,000
The Red Consultancy UK 17,424,000 18,512,550
J Public Relations USA 17,000,000 12,118,000
Levick Strategic Communications USA 17,000,000 17,000,000
The Geelmuyden Kiese Group Norway 16,932,000 16,373,700
Loww USA 16,908,878 17,392,144
Palmer Hargreaves Germany 16,745,500 13,600,200
Smarts UK 16,597,570 14,710,950
C+C USA 16,382,916 16,266,920
Ogilvy PR ANZ Australia 16,355,814 15,768,899
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Marco™ Spain 16,265,763 14,818,290 9.8% 16.9%
Lansons UK 16,186,381 17,091,878 -5.3% 5.7%
rbb Communications "™ USA 16,133,120 16,331,009 -1.2% -1.2%
Icon Agency Australia 15,837,258 11,067,500 43.1% 53.6%
Merritt Group ™ USA 15,444,080 13,220,711 16.8% 16.8%
DCI USA 15,425,485 11,790,071 30.8% 30.8%
Citypress UK 15,125,000 14,175,000 6.7% 19.0%
Piabo PR Germany 15,000,000 15,000,000 0.0% 0.0%
TRACCS Saudi Arabia 15,000,000 13,200,000 13.6% 13.6%
Firehouse Strategies USA 14,700,000 8,039,000 82.9% 82.9%
Hope&Glory UK 14,641,000 14,985,000 -2.3% 9.0%
Race Communications Brazil 14,445,337 13,491,945 71% 71%
BECG Group UK 14,247,907 13,512,542 5.4% 17.6%
ORCA Agenturgruppe Germany 13,610,400 11,639,400 16.9% 24.6%
Apple Tree Communications™ Spain 13,261,075 11,286,570 17.5% 25.2%
Monet + Associes France 12,840,000 11,217,600 14.5% 22.0%
Axon Communications UK 12,600,000 9,824,000 28.3% 28.3%
Oy SEK Ab Finland 12,519,000 11,697,540 7.0% 14.0%
Aspectus UK 12,463,000 11,022,750 AL 26.1%
Tact Conseil Canada 12,344,000 12,126,000 1.8% 1.8%
(HETVAY UK 12,085,778 11,875,150 1.8% 1.8%
Davies USA 11,985,000 11,500,000 4.2% 4.2%
Moore Inc USA 11,847,168 10,646,366 11.3% 11.3%
Markenzeichen Germany 11,791,400 12,084,000 -2.4% 4.0%
Wellcom France 11,770,000 12,540,000 -6.1% 0.0%
MP&F Public Relations USA 11,746,224 11,047,861 6.3% 6.3%
MMGY NJF" USA 11,590,142 8,993,878 28.9% 28.9%
Harvard UK 11,584,369 11,488,094 0.8% 12.5%
Haebmau Germany 11,427,600 10,841,400 5.4% 12.3%
Sam Brown USA 11,400,000 9,741,816 17.0% 17.0%
Verge Scientific Communications USA 11,380,000 10,500,000 8.4% 8.4%
Action Global Communications Cyprus 11,100,000 10,900,000 1.8% 1.8%
Racepoint Global USA 11,030,000 10,360,353 6.5% 6.5%
PLMR™ UK 11,029,760 9,223,648 19.6% 33.4%
360PR+ "™ USA 11,000,000 10,050,300 9.4% 9.4%
Pierpont Communications USA 11,000,000 7,385,651 48.9% 48.9%
ROKK Solutions USA 11,000,000 10,100,000 8.9% 8.9%
komm.passion Germany 10,978,200 9,017,400 21.7% 29.7%
Sandpiper Hong Kong 10,958,000 6,018,105 82.1% 82.1%
Infinite Global USA 10,855,627 9,404,824 15.4% 15.4%
Lift World Portugal 10,700,000 10,260,000 4.3% 11.1%
Try Rad Norway 10,485,102 10,296,724 1.8% 12.8%
Narva Communication AB Sweden 10,175,900 12,583,560 -19.1% -11.0%
Greentarget Global Group USA 9,945,600 9,124,200 9.0% 9.0%
90TEN UK 9,922,000 9,791,550 1.3% 13.1%
Octopus Group UK 9,922,000 10,665,000 -7.0% 3.8%
Styleheads Germany 9,876,100 10,773,000 -8.3% -2.3%
INK Communications Co. USA 9,770,106 6,940,057 40.8% 40.8%
Nelson Bostock Group™ UK 9,746,200 11,796,451 -17.4% -7.8%
Madano Partnership UK 9,680,000 8,505,000 13.8% 27.0%
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Threepipe Communications UK 9,680,000 10,125,000 -4.4% 6.7%
Segmenta Communications Germany 9,640,700 9,393,600 2.6% 9.3%
Navos Germany 9,523,000 8,664,000 9.9% 17.1%
Clyde Group USA 9,500,000 9,306,754 21% 2.1%
Grupo CDI Brazil 9,500,000 9,036,000 5.1% -0.4%
Dukas Linden Public Relations (1LY 9,368,539 8,510,029 10.1% 10.1%
Hahm Shout Global Seoul, South Korea 9,341,200 7,003,700 33.4% 33.4%
Urban Grupo de Comunicacion Argentina 9,302,066 8,599,685 8.2% 8.2%
Taylor Herring UK 9,075,000 9,045,000 0.3% 11.9%
Lou Hammond Group USA 9,068,858 8,328,815 8.9% 8.9%
Berk Communications USA 9,000,000 8,487,507 6.0% 6.0%
Approach Brazil 8,930,000 7,020,000 27.2% 20.5%
SourceCode Communications USA 8,831,000 8,475,000 4.2% 4.2%
Cirkle UK 8,712,000 6,415,200 35.8% 51.5%
Good Relations UK 8,712,000 10,029,150 -13.1% -3.1%
The Romans UK 8,627,300 7,560,000 14.1% 27.3%
LVT Group Netherlands 8,560,000 9,120,000 -6.1% 0.0%
SenateSHJ New Zealand 8,500,480 8,784,102 -3.2% 3.9%
Hot Paper Lantern USA 8,500,000 8,900,000 -4.5% -4.5%
Trigger Oslo Norway 8,483,531 7,617,227 11.4% 23.4%
LHLK Germany 8,281,800 7,410,000 11.8% 19.1%
PrettyGreen UK 7,865,000 9,180,000 -14.3% -4.4%
PB3C Germany 7,714,700 7,159,200 7.8% 14.8%
Global Gateway Advisors USA 7,700,000 6,400,000 20.3% 20.3%
Trevelino/Keller USA 7,700,000 7,100,000 8.5% 8.5%
Fiona Hutton & Associates USA 7,668,627 6,024,082 27.3% 27.3%
Red Lorry Yellow Lorry UK 7,623,000 8,100,000 -5.9% 5.0%
Value 360 Communications India 7,595,278 6,721,416 13.0% 13.0%
Utopia Lab Italy 7,555,609 7,486,353 0.9% 7.5%
WA Communications UK 7,435,450 7,735,500 -3.9% 7.2%
Jeschenko MedienAgentur Germany 7,404,400 7,809,000 -5.2% 1.0%
The Academy UK 7,381,000 6,345,000 16.3% 29.8%
Rowland Australia 7,308,368 6,064,065 20.5% 29.4%
The 10 Group UK 7,237,313 8,029,909 -9.9% 0.6%
Mower USA 7,192,997 7,173,444 0.3% 0.3%
London Communications Agency UK 7,083,288 6,877,462 3.0% 14.9%
Sachs Media USA 7,068,660 6,305,304 12.1% 12.1%
CCgroup UK 7,042,200 5,817,562 21.1% 35.1%
Splendid Communications nb UK 7,025,582 6,200,550 13.3% 26.4%
Sassy UK 7,018,000 5,805,000 20.9% 34.9%
Caliber Corporate Advisers USA 6,966,792 4,488,556 55.2% 55.2%
Kaltwasser Kommunikation Germany 6,955,000 7,410,000 -6.1% 0.0%
Whyte Corporate Affairs Belgium 6,863,515 6,773,880 1.3% 8.0%
CP/compartner Germany 6,848,000 7,375,800 -7.2% -1.1%
Fink & Fuchs AG Germany 6,848,000 6,874,200 -0.4% 6.1%
Clockwork South Africa 6,776,000 6,068,250 11.7% 24.6%
Klenk & Hoursch Germany 6,736,720 5,987,280 12.5% 19.9%
Singer Associates USA 6,714,990 4,771,127 40.7% 40.7%
Schwartz Public Relations Germany 6,698,200 5,851,620 14.5% 22.0%
Ascend Agency USA 6,635,629 2,427,368 173.4% 173.4%
Vero Thailand 6,552,205 4,464,341 46.8% 46.8%
. ___________________________________________________________________________________________________________________________________________________________|
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ESULTS

These results are based on findings from an online survey conducted
between August and September 2020.

268 PR professionals were surveyed from the following regions::

Africa United Kingdom
Asia-Pacific North America *
Eastern Europe Latin America *
Western Europe Middle East *

*Sample sizes between 20-30 participants




GROWTH AND OPPORTUNITY

Perceived growth and opportunity

64 63 63 63 62

60 6,0 60
51
50
I |

CEOs take Oﬂﬁmisﬁc Companies  Agencies are  Industry Plentiful ~ Clients using  Industry Difficult o Marketers are Industry does  Agencies
corporate ohoutthe  are paying  successfully  operates sup||1|y of  PRtolead odoptsata  differentiate  spending  well ot sourcing an increase

reputation  growth of the more attenfion  addressing ethically talent  non traditional good pace  from fake news more than talent from ~ in agency
seriously PR market o corporate client servies  fonewtech and accurate  other outside of PR~ profitability
purpose  digital needs comms this year

Base: All who work in PR (291)Q1.
“Tell us how much you agree with these statements as they relate to on a scale of 1 to 10, where 1 = strong disagreement and 10 = strong agreement.”

Average levels of agreement on a 10 point scale

| am optimistic foul ;‘I’
about the growth o !
Of the DUblic Eastern Europe 65
relations market Lain America 69
Middle East 79

North America 70

United Kingdom 65

Western Europe 67

Total 6,2

_ExpeCt an Africa 6,0
Increase Asia Pacfic 68
in agency Eastern Europe 59
rofitablli Latin America 64
:)his ear ty Middle East 78
y North America 6,7

Uinted Kingdom 51

Western Europe 56
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GROWTH AND OPPORTUNITY

Corporate CEOs Tf°'°' ;
Africa ’

take co.rporate i i i
repUtatlon Eastern Europe b
seriOUSIV Lafin America 6,7
Middle East 18

North America 72

United Kingdom 19

Western Europe 68

Companies Tf°'°' ;
= Africa }

are paylng ; Asia Pacific 68
more attention Fastern Europe 63
to corporate Latn America 7
purpose Middle East 13
North America 1

United Kingdom 78

Western Europe 12

Marketers ATf°f°' .
. Tica )

are spendlng_ Asia Pacific 48
more money in Eastern Europe 35
comparison to other  winineic 53
communications Vil Eos 5
T North America b
dISCIpIInes United Kingdom 47
Western Europe 46

Clients are willing Tf"_'"' .
to turn to public i '
. d Asia Pacific 63
relations firms to Fosrn Europe 6
Iead non'traditional Latin America 64
services Middle East 74
North America 62

United Kingdom 6.2

Western Europe b

. Total 6,6

PR agencies are i y
success:ru"y . Asia Pacific 6,2
addl‘eSSIng cllent Eastern Europe 67
dig'tal needs Lafin America 67
Middle East A

North America 67

United Kingdom 65

Western Europe 6,6

Participants indicated how much they agreed with each statements, in relation to their market, on a scale of 1 to 10, where 1 = strong disagreement and 10 = strong agreement’
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GROWTH AND OPPORTUNITY

Thereis a :°_'"' :
plentiful supply o .
Of talent Eastern Europe 49
Latin America 6,5

Middle East 7

North America 72

United Kingdom 59

Western Europe 51

. I /

The PR industry fotl "
does a good job A "
g_ J Asia Pacific 53

of sourcing talent fusten Europe 5
from outside the Latin America 53
industry Middle East 64
North America 56

United Kingdom 49

Western Europe 52

The PR industry A?_'“' ;
is adapting to Asia Putr:;il: 6:2
new technologies Fusten Euope *
atan appropriate i meic 6
pace Middle East 6,5
North America 6,6

United Kingdom 6,2

Western Europe 61

The PR industry Total b6
in operates y Ff“ﬁ .
. sia Pacific :
eth Ica I Iy Eastern Europe 62
Latin America 70

Middle East 69

North America 69

United Kingdom 67

Western Europe 6,7

It is becoming fol o
R i 3
difficult to o .
. . sia Pacific )
differentiate Euslors Evae ;
between accurate Lain America 3
information and Middle st 5
fake news North America 64
United Kingdom 56

Western Europe b

Participants indicated how much they agreed with each statements, in relation to their market, on a scale of 1 to 10, where 1 = strong disagreement and 10 = strong agreement’

|
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GROWTH AND OPPORTUNITY

Expected areas of investment

Social media community management
Measurement and Analytics

Research, insight and planning
Multimedia content creation

Media relations

Marketing and business development
Digital build and production

Training and professional development
(reativity

Engagement and CRM

Areas of growth - last year

,,,,,,,,,,,,, [
communsi(t);lglumn:g:enmue[:ﬂ 2% Consumer producis
Digital PR 18% Healthcare
Influencer marketing 18% Food and beverage
Marketing communications 17% Industrial /manufacturing

Sectors of growth - last year

29%
3%
29%
19%
19%
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GROWTH AND OPPORTUNITY

Expected areas of growth

I
Strategic Corporate
consulting 47% reputation 40%

Purpose and (SR 38%

Social media and
community management

Influencer marketing

Public affairs/government relations
Marketing communications
Muliimedia content creation

Digital build and production

Employee communications

~ Investor relations/
financial communications

Organisations expecting to grow in the
next 5 years

No 4%

Yes 96%

Expected sectors of growth

=l

IT and technology Financial and
49% professional services 40%
Healthcare 39%
Consumer products
Public sector

Industrial /manufacturing
Retail
Food and beverage

Not-for-profit

Greatest challenges for the PR firms in
the next 12 months

Economic conditions
generally 42%

Clients unwilling to
commit sufficient funds 42%

28%
2% o
22% 20
Staff retention  Financial pressure faff Inability to
to meet rrofn recruitment  effectively measure
margin fargefs impact 0
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TALENT AND CHALLENGES

Expecting to source talent from

s

% Rival agencies 73%

Journalism 55%

x,

Graduate
programmes
47%

Advertising and

marketing B

In-house
communications
departments

26%

Research and

analytics 16%

Other professional
services,such as law
or management
consultancy

13%

Future talent relevant skill sets

Mastery of Al tools

Strategic consulting

Purpose and ESG

Research, Insight and planning
Measurement, evaluation and analytics
Crisis counsel

Creativity

Social media community management
Marketing and business development
Media relations

Influencer communications
Multimedia content creation
Engagement and CRM

Paid media

%
4%

ICCO | Opinium
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Talent strategy challenges

w

* Retaining key talent 60%

(S )
\

-~

Motivating younger
executives 33%

Developing junior
and mid-level staff 32%

Hiring mid-level staff 29%

Hiring senior staff

Finding people with
diverse career backgrounds

Finding quality, good
value recruitment consulfants

Incentivising senior staff

Hiring junior staff

45%
40%
32%
31%
27%
27%
22%
12%
12%
12%
11%
11%



TALENT AND CHALLENGES
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TALENT AND CHALLENGES
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DIVERSITY AND INCLUSION

Diversity - reflecting ethnicity demographics by region

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom ~ Western Europe

Respondent indicated whether their workforce was representative of their local ethnicity demographics

% of firms that have a diversity and inclusion policy

12% T4%

69% 68% h

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom ~ Western Europe

% of firms that have a dedicated person responsible for D&I

94%

Total Africa Asia Pacific Eastern Europe  Lafin America Middle East North America  United Kingdom ~ Western Europe
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DIVERSITY AND INCLUSION

Ishtar Schneider

FPRIA, GLOBAL PEOPLE, INCLUSION &
DIVERSITY COMMS LEAD, MARS
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Data from the latest ICCO World PR Report
paints a mixed picture of inclusion and diversity
progress for PR around the globe.
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DIVERSITY AND INCLUSION
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Diversity and inclusion
is a key part of building
a working healthy
culture, workforce and
workplace.
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MENTAL WELLBEING IN THE WORKPLACE

% of respondents that have experienced mental health problems in the last 12 months

43% 0%

Total Africa Asia-Pacific Eastern Europe Latin America Middle East North America  United Kingdom ~ Western Europe

% of firms that fol :lj

have formal Mo ’

Asia Pacific 4%

mental health Eastern Europe 29%

and Wellbeing Latin America 67%

support Middle East 56%

North America 64%

United Kingdom 7%

Western Europe 45%

% that agree Tf°'°' ;::
Africa

mental health o Pacfic o9

support from Eosern Erope s

their Organisation Latin America 86%

is effective in Middle Eost i

. North America 5%

tacklln:q mental it Kingdon o

health ISsues Western Europe 75%

% that agree A‘:"“' "
rca

mental health o Pl I

support from Eastern Europe 7%

their Organisation Latin America 7%

has improved Vidde s 7

North America 63%

over the IaSt 12 United Kingdom 63%

months Western Europe 63%
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DIGITAL TRENDS

Most used B2C Social media platform Most used B2B Social media platform

il il i T MDD [0 i IO (i

4% do not use social media for B2C purposes 1% do not use social media for B2B purposes

Most relevant Artificial Intelligence

teChnolog ies Data sciesnEcg

— future Cyber security
p red | ctl on Process automation
AR/ WR

Internet of things

Blockchain

Anti-bot systems

Coding

86%

Areas of PR in which tech predicted to have Prediction of important future tech
greatest impact applications within businesses

Measurement and analytics 22% wl] Operating more efficiently 55%
Multimedia content creation 19% | & I Building online communities 47% @

| Research, insight and planning 18% %@n Improved employee engagement 38

\

=

Modelling and predicting
Digital build future outcomes

and production B Authenticating accuracy
of online information

36%
33%

Entertainment and content

(reativity 6% Measurement and analytics

Online customer service automation

Offline consumer experiences

Strategic consulfing 6%

Online retail experience

|
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DIGITAL TRENDS

Rating of adoption of new technology by regions

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom ~ Western Europe

Respondent indicated whether their workforce was representative of their local ethnicity demographics

% that have integrated Al tools into their everyday processes

67% 6% % 68% 65%

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom ~ Western Europe

Perceived impact that Al tools will have on the PR industry

Insignificant 4% No impact 1%

Very significant 24%

Somewhat significant 27%

Significant 44%

____________________________________________________________________________________________]
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MEASUREMENT AND EVALUATION

Use of AVE by region

% 2%

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom  Western Europe

Use AMEC

i 4%

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom ~ Western Europe

What measurement and evaluation metrics are most used for

52%

Justifying fees and budgets

Decision making

Advising

(reative ideas

|
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MEASUREMENT AND EVALUATION

Richard Bagnall

CO-MANAGING PARTNER AND CEO EUROPE
AND THE AMERICAS, CARMA
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MEASUREMENT AND EVALUATION

With global geopolitical
uncertainty being the
only certain thing,

we can’t afford to be
seen as busy fools.

We need to prove

our worth, show our
value, and make sure
we’re measuring what
matters.
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It’s not just about doing stuff; it’s
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CLIENT REQUESTS

Most likely client requests
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Most important objectives Social issues clients are most
for clients likely to prioritise
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ETHICS IN THE INDUSTRY

% by region of those signed up to a industry code of conduct

69% Y ,
63% 60% 59% b7% 6%

Total Africa Asia Pacific Eastern Europe  Lafin America Middle East North America  United Kingdom ~ Western Europe

% by region of those know the guidelines they are signed up to well

8% - 85% 1% 1% 8% 8% 85%

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom ~ Western Europe
Turned down a client or a job Greatest challenges for the PR firms in the next 12
due to ethical reasons months

Don’t know 9%

No 13%

o c—

Lack of consequences for agencies . .
that do not behave ethically or work Misinformation 39%
for unethical clients 43%

3% 3%
W 18% 17%
. . . ]
0, Balancing agenc Pressure Com IeX| and  Lack of infernal Lack Lack of incentive
Yes 78% growth wgnhgc |enyt from clients sculg ofc ients policy on ethical  of training 1o hehave ethically
ethical behaviour behaviour
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ETHICS IN THE INDUSTRY

% by region of those signed up to a industry code of conduct

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom ~ Western Europe

% by region of those know the guidelines they are signed up to well

100%
92% 94% 94% 96% o 92% 9% 89%

Total Africa Asia Pacific Eastern Europe Latin America Middle East North America  United Kingdom  Western Europe

—
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ETHICS IN THE INDUSTRY

TRUST OVER PROFIT: 78% OF PR AGENCIES
DECLINE CLIENTS ON ETHICAL GROUNDS

Christina Forsgard

FOUNDER, NETPROFILE AND
ICCO ETHICS CHAIR
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On the flip side, the Middle East,
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GLOBAL WOMEN IN PR - TOPLINE FINDI

/O\I_I\ Levels of

A m have been maintained since

this time last year and are
ﬁ ‘ anticipated to stay.

is
increasingly being @

seen in a positive
light in the world (o)
of PR. ‘J_L

However women continue to see

, and
boardrooms continue to be male dominated,
though we see small changes each year.

agencies when it

Lra\J comes to

NGS

have experienced
harassment or
inappropriate
behaviour at work.

DO In-house teams
f\)\z o d% continue to be behind {"3

(@)
oqpo
agency workers see q |] | [| |]
themselves working Ir O 1l O

in agency roles in [||Pq<|>|][|lpq(|)|]

their 50’s.

With

reporting the
harassment to
their employer
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THE WORK ENVIRONMENT

Flexible working remains in the workplace and is expected to stay following the adjustments during
the pandemic. We are seeing further shifts in the perceptions of people who work flexibly, with
fewer associating it with slower career progression indicating a positive shift in attitudes. There have
been further increases in PR professionals reporting a positive perception by their company of the
benefits of flexible working.

Flexible working practices are
maintained post-pandemic and
are anticipated to remain

We observed a significant increase in the number

of PR professionals working flexibly as a result of

the pandemic and it appears that flexible working

is here to stay. Levels of flexible working have been
maintained this year with the same amount (92%)
currently working flexibly. In the next year we don’t
expect to see a change as 93% of PR professionals are
expecting to work flexibly in the next year.

Flexible working

@ 2020 @ 2021 @ 2022 @ 2023

91% 92% 92%

72% 72% 70%

19% 20% 22%

NET: Yes Yes, frequently Yes, occasionally
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PR professionals expect to be working remotely for an average of 2.7 days a week, a slightdropin
comparison to 2022 (3 days). Once again, we see a drop in those expecting to be working remotely
full-time (5 days a week). 12% expect to do so over the next 12 months compared to 16% in 2022 and
21%in 2021, indicating that the workforce is moving back to the office at least some of the time.

When it comes to the opportunity for flexible working, we can see an increase in the number of PR
professionals being offered remote working - now 83%, up from 81% in 2022 and 71% in 2021. The
opportunity of working flexi-time (59% vs. 51% in 2022 vs. 50% in 2021) and part-time (36% vs. 29%
in both 2022 and 2021) have both increased this year. The opportunity to work compressed hours
increased from 2022, after a slight decline last year (16% vs. 10% in 2022 and 13% in 2021).

Flexible working offered by organisations in 2020, 2021 and 2022

81% 63%
—
V
Remote Working
59%
50% S1% —
Flexi-Time - =
16%
13%
10% —
Compressed hours —

2021 2022 2023




Flexible working continues to be seen positively whilst the
benefits remain recognised

Encouragingly, flexible working is increasingly being seen positively in the world of PR, particularly
for women. We have continued to maintain a similar level of positive perception this year (66%

vs. 67% in 2022). Interestingly, those working agency-side are more likely to report a positive
perception (68%) to flexible working, compared to in-house (63%).

How is flexible working generally perceived at your company?

@ Positively @ Neutrally @ Negatively

2021 2022 2023

The benefits of working flexibly continue to be regarded positively amongst PR professionals. With
regard to wellbeing, seven in ten (73%) feel it helps employees maintain their mental wellbeing and
four fifths (81%) feel it helps maintain a healthy work-life balance, up from 77% in 2022. In addition,
77% think flexible working is a really good idea, the same amount as 2022.

Thinking specifically about the benefits for PR women, 73% believe flexible working allows women to
have a family or take on caring responsibilities and still progress in their careers; up slightly from 71%
last year. Whilst 73% agree that it helps retain female talent (increasing from 68% in 2022).

Over a third (35%) believe that flexible working helps women progress into the boardroom, a small
increase from 33% last year.

Flexible working continues to be desired and an important consideration when making decisions
about changing jobs, with four fifths (79%) saying they would be more likely to choose a job that
offered flexible working over one that did not — up slightly from 78% last year.

This is a sample of some highlights from the Global Women in PR Annual Index.

For the full GWPR report, head to
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Top 3 most commonly selected answers

In which of the following areas did your
organisation see the most growth last
year?

1. Corporate reputation
2. Social media & community management
3. Digital PR

C In which of the following areas do
N you expect an increase in PR firms’
N investment this year?

1.ESG
2. Research, insight and planning
3. Social media community management

Which of the following do you think are
currently the biggest ethical challenges
for PR professionals and agencies?

1. Misinformation / disinformation

2. Balancing agency income / growth with
considerations around ethical behaviour / clients

3. Lack of consequences for agencies that do not behave

ethically or work for unethical clients

Looking at the next decade, which
skill sets will be most relevant for PR
' \ executives in?

1. Mastery of Al tools
2. Purpose and ESG
3. Strategic consulting

ox

‘\ the PR firms in your market?

In which of the following sectors did you
see the most growth last year?

1. Financial and professional services
2. Technology
3. Consumer products

Which of the following issues do you
believe pose the greatest challenges for

1.Economic conditions generally

2. Clients unwilling to commit sufficient funds

3. Staff retention

What is the biggest challenge PR
agencies in face when it comes to their
talent strategy?

1. Retaining key talent
2. Motivating younger executives
3. Incentivising senior staff

Which of the following social issues,
if any, are your clients most likely to

prioritise?

1. Sustainability and climate change
2. Education
3. Diversity and social inclusion
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ASIA-PACIFIC

Top 3 most commonly selected answers '

In which of the following areas did your

organisation see the most growth last
year?

1. Corporate Reputation
2. Strategic consulting
3. Public affairs / government relations

C In which of the following areas do
N’ you expect an increase in PR firms’
N— investment this year?

1.Research, insight and planning
2.ESG
3. Measurement and Analytics

Which of the following do you think are
currently the biggest ethical challenges
for PR professionals and agencies?

1. Lack of consequences for agencies that do not
behave ethically

2. Balancing agency income/growth with
considerations around ethical behaviour/clients

3. Pressure from clients

Looking at the next decade, which
skill sets will be most relevant for PR
executives in?

50,

1. Mastery of Al tools
2. Research, Insight and planning
3. Crisis counsel

see the most growth last year?

1. Technology
2. Financial and professional services
3. Consumer products

Which of the following issues do you

.@] believe pose the greatest challenges for

‘\ the PR firms in your market?

1. Clients unwilling to commit sufficient funds
2. Inability to effectively measure impact of PR
3. Staff retention

What is the biggest challenge PR
agencies in face when it comes to their
talent strategy?

1. Retaining key talent
2. Training/developing junior and mid-level staff

3. Hiring mid-level staff

Which of the following social issues,
if any, are your clients most likely to
prioritise?

1. Sustainability and climate change
2. Education
3. Mental health
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EASTERN EUROPE

Top 3 most commonly selected answers

In which of the following areas did your
organisation see the most growth last
year?

1. Corporate reputation
2. Strategic consulting
3. Social media & community management

C In which of the following areas do
N’ you expect an increase in PR firms’
N— investment this year?

1. ESG
2. Social media
3. Multimedia

Which of the following do you think are
currently the biggest ethical challenges
for PR professionals and agencies?

1. Pressure from clients

2. Lack of consequences for agencies that do not
behave ethically

3. Balancing agency income / growth with
considerations around ethical behaviour / clients

Looking at the next decade, which
skill sets will be most relevant for PR
executives in?

50,

1. Mastery of Al tools
2. Strategic consulting
3. Creativity

In which of the following sectors did you
see the most growth last year?

1. Technology
2. Healthcare
3. Consumer products

Which of the following issues do you
believe pose the greatest challenges for
the PR firms in your market?

1. Economic conditions generally
2. Staff retention

3. Clients unwilling to commiit sufficient funds

What is the biggest challenge PR
agencies in face when it comes to their
talent strategy?

1. Retaining key talent
2. Hiring mid-level staff

3. Finding quality, good value
recruitment consultants

Which of the following social issues,
if any, are your clients most likely to
prioritise?

1. Sustainability and climate change
2. Mental health
3. Diversity and social inclusion
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LATIN AMERICA

Top 3 most commonly selected answers

In which of the following areas did your
organisation see the most growth last
year?

In which of the following sectors did you
see the most growth last year?

1. Influencer marketing 1. Financial and professional services
2. Corporate reputation 2. Technology
3. Digital PR 3.Consumer products

C In which of the following areas do

N you expect an increase in PR firms’ @“\]

N investment this year?

Which of the following issues do you
believe pose the greatest challenges for
the PR firms in your market?

1. ESG 1. Financial pressure to meet profit/margin targets
2. Influencers communications 2. Clients unwilling to commiit sufficient funds

3. Social media community management

Which of the following do you think are
currently the biggest ethical challenges
for PR professionals and agencies?

1. Balancing agency income / growth with
considerations around ethical behaviour / clients
2. Misinformation/disinformation

2. Lack of internal policy on ethical behaviour
3. Pressure from clients

Looking at the next decade, which
skill sets will be most relevant for PR
executives in?

50,

1. Purpose and ESG
2. Mastery of Al tools
3. Multimedia content creation

3. Staff retention

What is the biggest challenge PR
agencies in face when it comes to their
talent strategy?

1. Retaining key talent
2. Motivating younger executives
3. Hiring senior staff

Which of the following social issues,
if any, are your clients most likely to

prioritise?

1. Sustainability & climate change
2. Diversity & social inclusion
3. Mental health
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Top 3 most commonly selected answers

In which of the following areas did your
organisation see the most growth last
year?

1. Multimedia content creation
2. Corporate reputation
3. Social media and community management

C In which of the following areas do
N you expect an increase in PR firms’
N investment this year?

1. ESG
2. Influencers communications
3.Multimedia

Which of the following do you think are
currently the biggest ethical challenges
for PR professionals and agencies?

1. Balancing agency income/growth with
considerations around ethical behaviour/clients

2. Lack of training

3. Lack of consequences for agencies that do not
behave ethically

skill sets will be most relevant for PR

@ Looking at the next decade, which
' \ executives in?

1. Strategic consulting
2. Purpose and ESG
3. Mastery of Al tools

In which of the following sectors did you
see the most growth last year?

1. Technology
2. Consumer products
3. Financial and professional services

Which of the following issues do you
believe pose the greatest challenges for

‘\ the PR firms in your market?

1. Clients unwilling to commit sufficient funds

2. Staff retention
3. Staff recruitment

What is the biggest challenge PR
agencies in face when it comes to their
talent strategy?

1. Retaining key talent
2. Hiring senior staff
3. Hiring mid-level staff

Which of the following social issues,
if any, are your clients most likely to

prioritise?

1. Sustainability and climate change
2. Diversity and social inclusion
3. Technology empowerment
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NORTH AMERICA

Top 3 most commonly selected answers

In which of the following areas did your
organisation see the most growth last
year?

1. Social media & community management
2. Marketing communications
3. Corporate reputation

C In which of the following areas do
N’ you expect an increase in PR firms’
N— investment this year?

1. Social media community management
2. Strategic consulting
3. Influencers communications

Which of the following do you think are
currently the biggest ethical challenges
for PR professionals and agencies?

1. Misinformation / disinformation

2. Lack of consequences for agencies that do not
behave ethically or work for unethical clients

3. Balancing agency income / growth with
considerations around ethical behaviour / clients

Looking at the next decade, which
skill sets will be most relevant for PR
executives in?

50,

1. Measurement, evaluation and analytics
2. Research, Insight and planning
3. Mastery of Al tools

ox

‘\ the PR firms in your market?

In which of the following sectors did you
see the most growth last year?

1. Technology
2. Financial and professional services
3. Consumer products

Which of the following issues do you
believe pose the greatest challenges for

1. Economic conditions generally

2. Clients unwilling to commit sufficient funds

3. Staff retention

What is the biggest challenge PR
agencies in face when it comes to their
talent strategy?

1. Retaining key talent

2. Training/developing junior and mid-level staff

3. Hiring mid-level staff

Which of the following social issues,
if any, are your clients most likely to

prioritise?

1. Sustainability and climate change
2. Diversity and social inclusion
3. Education
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UNITED KINGDOM

In which of the following areas did your
organisation see the most growth last
year?

1. Corporate reputation
2. Strategic consulting
3. Insights, data, evaluation and analytics

C In which of the following areas do
N you expect an increase in PR firms’
N investment this year?

1.ESG
2. Research, insight and planning
3. Marketing and business development

Which of the following do you think are
currently the biggest ethical challenges
for PR professionals and agencies?

1. Lack of consequences for agencies that do not
behave ethically or work for unethical clients

2. Balancing agency income/growth with
considerations around ethical behaviour/clients

3. Pressure from clients

Looking at the next decade, which
skill sets will be most relevant for PR
executives in?

50,

1. Strategic consulting
2. Measurement, evaluation and analytics
3. Purpose and ESG

Top 3 most commonly selected answers

In which of the following sectors did you
see the most growth last year?

1. Technology
2. Financial and professional services
3. Not-for-profit

Which of the following issues do you

@] believe pose the greatest challenges for

‘\ the PR firms in your market?

1. Economic conditions generally
2. Financial pressure to meet profit/margin targets
3. Clients unwilling to commiit sufficient funds

What is the biggest challenge PR
agencies in face when it comes to their
talent strategy?

1. Retaining key talent
2. Finding people with diverse career backgrounds

3. Motivating younger executives

Which of the following social issues,
if any, are your clients most likely to
prioritise?

1. Sustainability & climate change
2. Diversity and social inclusion
3. Mental health
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WESTERN EUROPE

Top 3 most commonly selected answers

In which of the following areas did your
organisation see the most growth last
year?

1. Corporate reputation
2. Strategic consulting
3. Influencer marketing

C In which of the following areas do
N you expect an increase in PR firms’
N investment this year?

1. ESG
2. Strategic consulting
3. Influencers communications

Which of the following do you think are
currently the biggest ethical challenges
for PR professionals and agencies?

1. Misinformation / disinformation

2. Lack of consequences for agencies that do not
behave ethically or work for unethical clients

3. Balancing agency income/growth with
considerations around ethical behaviour/clients

Looking at the next decade, which
skill sets will be most relevant for PR
executives in?

50,

1. Mastery of Al tools
2. Strategic consulting
3. Crisis counsel

In which of the following sectors did you
see the most growth last year?

1. Technology
2. Healthcare
3. Consumer products

Which of the following issues do you

@‘] believe pose the greatest challenges for

‘\ the PR firms in your market?

1. Economic conditions generally
2. Clients unwilling to commit sufficient funds
3. Staff recruitment

What is the biggest challenge PR
agencies in face when it comes to their
talent strategy?

1. Retaining key talent
2. Motivating younger executives
3. Hiring new mid-level staff

Which of the following social issues,
if any, are your clients most likely to
prioritise?

)

1. Sustainability and climate change
2. Diversity and social inclusion
3. Technology empowerment
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EMBRACING THE DIGITAL FRONTIER:

THE EVOLVING LANDSCAPE OF PR IN AFRICA

Bridget von Holdt

CO-MARKET LEAD, BCW AFRICA &
AFRICA PRESIDENT, ICCO
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Future Skill Sets
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ASIA-PACIFIC

CULTURE OF COMPROMISE RISKS
STIFLING INDUSTRY POTENTIAL
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EASTERN EUROPE

DEVELOPMENT OF COMMUNICATIONS INDUSTRY THROUGH
TURBULENCE: EXPERIENCE AND PROSPECTS OF EASTERN EUROPE

Sergii Bidenko
REPUTATION AND CRISIS ADVISOR,

CHAIRMAN OF THE UNITED PR
ASSOCIATION OF UKRAINE (UPRA)
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Communications
agencies expect their
clients to invest more

in ESG, social media
and multimedia to meet
society’s demands.
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Our experience shows
that those who adapt
quickly will succeed

in an era of permanent
changes.
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WESTERN EUROPE

TIME TO FIND COMMON GROUND: THE ROLE OF

Massimo Moriconi

EUROPE PRESIDENT,
ICCO AND CEO OMNICOM PR GROUP
ITALY
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efforts to create a trusted ecosystem
where different opinions can meet.

PR IN TODAY’S POLARIZED SOCIETY
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SHAPING THE FUTURE THROUGH INNOVATION,
OPTIMISM, AND PURPOSE-DRIVEN

Ahmad Itani

CHAIRMAN OF PRCA MENA
PRESIDENT OF ICCO MIDDLE EAST

FOUNDER AND CEO OF CICERO & BERNAY,
A COMMUNICATION PARTNER
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NORTH AMERICA

Mary Beth West

SENIOR STRATEGIST,
FLETCHER PR & ICCO BOARD
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The PR agency world
has no time to be too
distracted across
competing priorities
for finite resources,
time, and talent.
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greatest challenge for PR firms in the
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Included within

those under-funded
competing priorities,
clients’ surging
demand for harnessing
the potential (and
mitigating the risks) of
Artificial Intelligence
(Al) is dominating the
global PR industry.
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North American PR firms’ biggest
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There may be no more
critical overarching
factor on matters of
Al, ESG, Diversity, and
respect for the PR
industry in general,
than PR leaders’
competencies and
applications of ethics.
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LATIN AMERICA

Daniel Bruin
PRESIDENT OF ABRACOM

BRAZILIAN ASSOCIATION OF CORPORATE
COMMUNICATION AND PR AGENCIES
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The findings indicate a notable

surge in three key areas: Influencer
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Looking ahead to
2023, the survey
anticipates increased
investments in ESG
initiatives, Influencer
Communications,
and Social Media
Community
Management by PR
firms in Latin America,
emphasizing the
growing significance
of ESG in corporate
strategies.
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UNITED KINGDOM

Alison Clarke

ALISON CLARKE CONSULTING
& I1CCO BOARD
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Once talent is on board firms are
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On an encouraging
note, demand for
corporate reputation
support, strategic
consulting and a
focus on insights,
data, evaluation and
analytics are among
the top three areas
cited as contributing
to growth last year.
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Finally, in looking
ahead and considering
macro societal issues
that will be the
priority for clients

- sustainability and
climate change,
diversity and social
inclusion and mental
health are the top
three.
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DIRECTORY OF ICCO MEMBERS

COUNTRY //

REGION TRADE ASSOCIATION WEBSITE
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AGENCY EXPERTS

CREATIVE CULTURE

FLETCHER

GLOBALCOM
PR NETWORK

GRAYLING

HILL+KNOWLTON
STRATEGIES

HOTWIRE

CONTACT PERSON

Juergen H. Gangoly,
Anita Mohl

Mélanie Chevalier

Mary Beth West

Ralf Hartman

Sarah Scholefield

Simon Whitehead

Heather Kernahan

CONTACT DETAILS

MargaretenstraBe 70 /2 /10
1050 Vienna, Austria
+43 664 2000260
www.agencyexperts.org
office@agencyexperts.org

195-197 Victoria St,
Westminster,
London SW1E 5NE, UK
+44 20 7798 2000
www.creativecultureint.com

9 Market Square, Suite 301,
Knoxville TN 865-249-8371
fletchermarketingpr.com

Coordination HQ
Muenchener Str. 14
85748 Garching Bei Muenchen
Germany
+49 89 3603 6350
www.gcpr.net

29-35 Lexington Street
London W1F 9AH, UK
+44 20 7025 7500
www.grayling.com

The Buckley Building
49 Clerkenwell Green
London EC1R OEB, UK
+44 20 7413 3000
www.hkstrategies.com

69 Wilson Street
London EC2A 2BB, UK
+44 20 7608 2500
www.hotwirepr.com
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CONTACT PERSON

Andrei Mylroie

David Blois

Patrick Herridge

Joanna Qosthuizen

Steve Chapma

Paul Squirrell

Jane Douglas

CONTACT DETAILS

315 West Riverside,
Suite 200, Spokane,
WA 99201, USA
+1 414 755 2170
WWW.iprex.com

2-4 Samson Street
London ETW 1NA, UK
+44 207 6809849
davidb@mandaadvisory.com

56a Poland Street, 2nd floor
London W1F 7NN, UK
+44 20 7046 6080
WWW.mwWw.com

Sea Containers,
18 Upper Ground
London SE1 9RQ, UK
+44 20 3193 3000
www.ogilvy.com

200-13111 Vanier PI,
Richmond, BC,
Canada V6V 2J1,
Tel +1 604 278 4605,

steve@pressreader.com

48 Beak St, Carnaby

London W1F 9RL, UK

+44 20 7240 7117
www.thenetworkone.com

2 Waterhouse Square
140 Holborn
London EC1N 2AE, UK
+44 20 7067 0000
www.webershandwick.com
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