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4:00 pm Delegate Registration Begins

  Flaunt your 'Red is the New Black' look at #PRologue2025 as we 
reimagine influence.

4:00 pm - 4:55 pm The Reputini - Pre-Award Mixer kicks-in

  Raise a toast, break the ice, own the room.

4:56 pm - 5:12 pm Doors open inviting you for a sit down (entry for Ballroom closes sharp at 
5:05 pm) 

  Discover the inspiring stories of our partners.

5:15 pm - 5:21 pm PRCAI Welcome

  Introduction remarks by  Vice President, PRCAI.Neha Mehrotra,

5:22 pm - 5:32 pm PRCAI - What's Next?

  Updates from  President, PRCAI. Kunal Kishore,

5:33 pm - 6:03 pm Mindshift - A Mentalist Act by Karan Singh

  The mentalist and mind reader explores how perception and narrative 
shape reputation.

6:04 pm - 6:10 pm PRologue and SABRE Preface

   Founder, CEO and editor-in-chief, PRovoke Media, shares key Paul Holmes,
insights into Asia's evolving communications landscape. 

6:11 pm - 6:45 pm Section 1: SABRE SA Awards

  The night takes over and spotlight takes the lead.

6:46 pm - 7:05 pm Fireside Chat

   CEO, PRCAI in conversation with CEO of the Year. Deeptie Sethi,

7:06 pm - 8:00 pm Section 2: SABRE SA Awards

8:01 pm - 8:34 pm Section 3: SABRE SA Awards

  A group tribute honouring the recipients of 'Certificates of Excellence.'

8:35 pm- 8:42 pm Vote of Thanks

  Closing remarks by  Associate Vice President, PRCAI.Santanu Gogoi,

8:43 pm onwards Cocktails & Dinner

  A Night of Stories, Conviviality and Spotlight.

Gurugram | Thursday, July 24,  2025
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Kunal Kishore 
President, PRCAI
Group CEO and Co-Founder 
V360 Group

Reputation on the Age of AI: 
The Rise of Algorithmic Trust
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Deeptie Sethi
CEO, PRCAI

Redefining Influence: 
The Unimaginable Power of One Industry, One Voice
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Paul Holmes
Founder, CEO and
editor-in-chief,
Provoke Media
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The Reputation Era: Redefining InfluenceVineet Handa
Founder and CEO, Kaizzen
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If Reputation Isn’t What You Say, What Is It?Manisha Sharma
AGM, Corporate
Communications,
Pernod Ricard India

Years ago, I joined a company where I had barely spent three months working under the CEO. I was new, still finding my rhythm, when the news 
came that he was stepping down. I had worked with him only briefly. But what I had heard, from peers, colleagues, even support staff, painted a 
picture of someone exceptional. A leader of rare class, quiet charisma, and most importantly, character.

On his farewell day, I witnessed something I'll never forget. From the shop floor to the C-suite, every single person was crying, some 
openly sobbing, others quietly wiping away their tears. Even I, standing quietly on the sidelines, couldn't hold back my own tears. The 
air was thick with a shared sense of loss and gratitude. His leadership had created something lasting, something that reached even 
someone on the fringes like me.

That's when it hit me, the real gamechanger in building reputation is what you leave behind in the hearts of others. Not the statement, 
but the sentiment. It isn't declared. It has earned its stake in silence and echoed in the stories others tell about you.

From Perception to Strategic Asset

Today, reputation is no longer a passive reflection of public perception, it has become a strategic business asset. It shapes market 
value, influences investor confidence, drives talent retention, and determines the strength of partnerships. And it's being shaped 
constantly, across internal channels, social media, platforms, and even in hallway conversations.

This evolution has fundamentally reshaped how communicators operate. We're no longer just crafting messages, we're informing 
business decisions, anticipating stakeholder sentiment, cascading strategy, and managing risk in real time. But while the results are 
visible, the real work often happens behind the scenes. Today, the communicator's role is built on trust, relationships, and quiet 
credibility. Every positive story we help bring to life is the result of time, understanding, and the trust others place in us to tell it 
truthfully.

Tech Helps, But Trust Is Human

One of my most powerful reputation moments didn’t come from the media, it came from employees.
During an internal brand advocacy campaign, over 80 percent of the workforce voluntarily shared positive stories and sentiments 
about the company. No scripts. No pressure. Just shared belief. That single initiative drove a significant uptick in our digital reputation 
metrics, proof that when employees feel seen, heard, and inspired, they become authentic brand ambassadors.

And yes, we have dashboards, social listening tools, and AI-generated reports. They’re useful. But no algorithm can replicate genuine 
sentiment. Technology can guide strategy, but it can’t earn trust. And trust, that quiet, cumulative force, is the currency of modern 
reputation.

Reputation today is shaped in moments, but it’s anchored in meaning. The pace of news is faster than ever, but values can’t be rushed. 
It starts from the inside. From consistent action. From leaders who listen. From cultures that care. And from people who carry the 
story forward, long after the campaign ends.
 
Because in the quietest moments, when no one’s watching, that’s when reputation is truly taking shape.
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Nitin Mantri
President, APAC, 
We. Communications
Group CEO, Avian We.

The Power of Being Understood

Three Things That Still Work (and always will)
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From Perception to PrecisionDeepshikha Dharmaraj
Chief Executive Officer, 
Burson Group India

From insight to impact
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Vivek P Rana
Managing Partner, 
Gnothi Seauton Advisors

Reputation Without Attribution is the 
New Currency of Influence
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Beyond the Peripheral – The Frontiers of ReputationShipra Singh
Head of Communications, 
GE HealthCare – South Asia
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Swati Khandelwal
SVP & Head 
Group Communications, 
Mahindra Group

The Reputation Era – Redefining Influence
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Reputation is a More Strategic Brand Asset Than EverPravin D Shiriyannavar
COO, BrandcomPR, 
A Unit of Madison World
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Girish Balachandran
Founder and Managing 
Director, ON PURPOSE

When Causes Become Brands: 
Redefining Influence in the Reputation Era
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In today’s hyperconnected business ecosystem, a CEO’s influence extends much beyond quarterly earnings or operational metrics. It is now the 
foundation of organizational reputation. A single speech, post or stance, can catalyse market movements, redefine employee morale, or alienate 
entire consumer bases overnight. The reputational stakes have never been higher, nor has the demand for leaders who wield influence with 
intentionality.

These dynamics reflect what I call “reputational convergence” – where corporate performance and CEO visibility has become inextricably linked.

After 25 years of counseling leadership teams at multinational corporations across industries, I've observed this interdependence redefines 
competitive advantage. Leaders who recognise its strategic value early gain tremendous influence in shaping their organisation’s trajectory.

The data validates this transformation. Weber Shandwick's latest research shows that 54% of executives view the 2025 business climate as 
"growing" with 51% describing it as "prosperous." Yet over two-thirds cite market volatility as their primary concern, with fewer than 25% feeling 
adequately prepared for potential disruptions. This tension defines the modern CEO's mandate - navigating cautious optimism while meeting 
unprecedented demands for transparency and accountability.

The Stakeholder Complexity Crisis
The days of stakeholder primacy are over. Today's CEOs must harmonise a cacophony of voices – employees demanding purpose, investors 
prioritising ESG alignment, customers scrutinising values, and communities expecting meaningful engagement. Each constituency operates on 
distinct platforms, timelines, and expectations, turning leadership into a high-stake balancing act.
 
The "ivory tower" executive is extinct. In an era of 24/7 news cycles and algorithmic amplification, passive leadership risks ceding control of the 
corporate narrative. In my experience working with global enterprises, I’ve seen how CEOs who proactively shape their stories drive measurable 
outcomes. Those who hesitate become subjects of others’ storytelling - a position that’s both strategically dangerous and commercially costly.

This reality elevates public relations beyond crisis management. Modern PR is strategic reputation architecture, blending stakeholder insights 
with business outcomes to transform CEO visibility into tangible impact.

The Three Pillars of Reputation Architecture
The most effective leaders I've counseled - from tech unicorns to legacy conglomerates - understand that authentic voice amplification requires 
three non-negotiables:

Strategic Clarity: Purpose-driven messaging that truly connects with all stakeholder groups, aligning perfectly with business goals. It's not 
about using corporate jargon; it's about turning complex strategies
into engaging stories that people care about. Besides clearly defining what they do, CEOs who shine in
this area shares why it truly matters, making their message more relatable and inspiring.

Operational Courage: Willingness to take a stand on issues that matter to their stakeholders, even when it's uncomfortable. ESG, for instance, is 
no longer a compliance checkbox but a key competitive
advantage for those who genuinely adopt it. The most successful brands are driven by CEOs who lead
with conviction, not consensus, building lasting trust.

Consistent Execution: Reputation resilience demands sustained, coherent communication across all
touchpoints. Sporadic statements don't build trust; sustained engagement does. The leaders who
master this understanding that reputation is built in drops and lost in buckets.

The Authenticity Paradox
Here's the unspoken truth - authenticity at scale is a CEO’s greatest challenge. In our hyper-connected world, authentic voices amplify, but 
artifice accelerates failure. The CEOs who excel in this area go beyond protecting their reputation and craft comprehensive public relations 
strategies across earned,owned, and paid media.

They invest in sophisticated listening systems, develop robust crisis communication protocols, and align internal culture with external messaging. 
More importantly, they understand that effective public relations is not a support function, but a boardroom priority that drives value creation.

The Competitive Imperative
At The Weber Shandwick Collective India, we've seen transformative results when leaders embrace this paradigm shift. Whether working with 
global brands or emerging market leaders, the evidence is clear:  organisations that treat reputation as a strategic asset consistently outperform 
peers. In an era where a substantial percentage of a company’s market value hinges on intangible factors, CEO visibility isn’t
optional—it’s existential.

The reputation era demands more than media training or reactive crisis management. It requires a paradigm shift where communications leaders 
serve as strategic partners, shaping narratives that align with business goals and stakeholder expectations.

For CEOs poised to lead in this new landscape: your influence is your organisation's most valuable currency. The question isn't whether to invest 
in it, but whether you'll do so with the rigour and foresight this era demands.

The Modern CEO: Voice, Values, And VisibilityShashikant Someshwar
Managing Director, 
The Weber Shandwick Collective
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David Lian
Regional President, 
Zeno Asia Pacific

From Messaging to Meaning: 
A new Blueprint for Reputation
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The New Rules of Reputation: 
Building Belief in the Age of DoubtShaily Vaswani

Senior Vice President
Group Communication & 
Brand at Aditya Birla Group
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Amit Nanchahal
Head of Corporate 
Communications, PepsiCo 
India & South Asia

Reputation is the New Currency: 
How Strategic Communications Shape and 
Safeguard Brand Trust

Reputation is no longer a by product of business success-it
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From Attention to Adoption: 
Rethinking influence in the Trust EconomyAtul Sharma

CEO, Ruder Finn India and 
Head- Middle East
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Srishty Chawla
Co-founder, One Source

Living in The Reputation Era
Not Another Goodreads Quote About Authenticity

Quite akin to legacy, reputation has always been a tough nut to crack, and a Sisyphus-like endeavour to sustain. Today though, things are different; as 
Gen Z says – it’s not giving anymore.

Truth be told, what started as clout has now metamorphosed into cringe. Influence was a rare thing to come across, and reputation took years to 
build. It meant something. Today? Everyone from LinkedIn monks peddling personal brands to that guy on YouTube who believes Diet Coke is 
carcinogenic are ‘influential’ in their own right.

Welcome to the Reputation Era; it’ll take all the neuroplasticity you can exhibit, just to survive here. It’s definitely not for the faint of bandwidth (or 
heart).

Of reputation and errr…

Today, reputation is built in between the lines. It’s not about that elaborate, jargonised holding statement your PR team used five different LLMs to 
create. It’s what people say after you’ve released a statement and believe you’ve won the game. It is shaped by the work no one claps for and 
unfortunately, also by that one treacherous tweet that now lives on six Reddit threads and a meme account named @brandfailslol.

Take BluSmart – disruptor, great messaging, a very cool EV fleet, glowing headlines. All of it, a smokescreen for alleged financial misappropriation.

Then there’s Byju’s. What started as India’s most celebrated ed-tech unicorn gradually descended into chaos. From celebrity-backed campaigns to 
Super Bowl ads, the company nailed visibility but underneath the glitz were employee burnouts, missed timelines, and lawsuits.

After all, good branding can’t cover bad books forever.

Which brings me to the point – most brands aren’t building reputation; they’re contouring perception. Creating a buzzword-cloud hoping no one 
notices the cracks on the ceiling. But Gen Z? Their BS detector runs on nuclear power. They’ll sniff out that vulnerability dump in the media before 
one can say ‘edtech’; and cancel your entire legacy in the same breath.

Influencing right

Look at Amul – a 77-year-old dairy brand with the meme reflex of a 21-year-old Twitter admin. Or Zomato – the only brand that delivers panini, puns, 
and policy takes in the same push notification. That’s reputation; the stuff that makes you smile like an idiot while looking at the lit lockscreen of your 
phone.

Influence today doesn’t scream from the rooftops. It lurks in the silent nooks of meaningful communication. It is what makes for great dinner table 
conversation.

We’re watching the watchers; the PR folk, strategy wonks, designers who once illustrated their way through life, suddenly becoming full-blown 
culture shapers. Reputation isn’t just earned media anymore. It’s a memory slot in the neural network of your target audience (good luck quantifying 
that).

Real reputation? It’s about transparency, authenticity, and creativity. Not to be confused with performative realness.

Remember Burger Singh’s most recent statement to Entrackr? Hits all the right notes, emotes in all the right places. No #DoBetterJournalism 
hashtags. Just quiet confidence and clarity of thought. That's the influence. The kind you don’t measure by reach, but by recall.

Reputation today (and tomorrow)

So yes – welcome to the Reputation Era. Where the lifespan of relevance is just as much as that of an adult mayfly, and the algorithm forgets you 
faster than your X. But reputation? Reputation lingers. Like a signature scent. Or that one text message you wish you hadn’t sent in the aftermath of a 
2.00 am drinking session.

For those of us in the business of perception – PR, comms, design, memes, vibes, even strategy – the brief isn’t branding. It is belief. And that takes 
more than jargon and trending audio.

The future isn’t what you say when you’re speaking.

It’s the remnants that make your audience feel things after you’ve exited stage left.
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Innovation SABRE Awards 
South Asia 2025 Winners
The Innovation SABRE Awards winners will be honored during the 
South Asia SABRE Awards ceremony on  24 July at The Westin Gurgaon, New Delhi.

For further details please contact the PRCAI.

IN2 SABRE Awards
Experiential Marketing
Live Events
Winner:

The Undekha Eye Test — Godrej Consumer Products with Eyebetes Foundation, Cumulus PR, Godrej Creative Lab

Certificate of Excellence
Levi’s x Dil-Luminati India Tour 2024 — Levi Strauss & Co. with PR Pundit Havas Red
Nautical Trail - Celebrating India's Maritime Heritage — Hyundai Motor India with First Partners

Finalists
The Undekha Eye Test — Godrej Consumer Products with Eyebetes Foundation, Cumulus PR, Godrej Creative Lab

Certificate of Excellence
Adani Ahmedabad Marathon — Adani Sportsline with Wordswork Communications
MPL Dev Days: Powering the Next Wave of Game Makers — Mobile Premier League (MPL)

Earned Media
Digital/Print Media
Winner:

Gatorade Turf Finder Powered by Google Maps — Gatorade - PepsiCo India with Edelman India, Leo India

Certificate of Excellence
A 45th Anniversary Special Event by SriLankan Airlines (UL) — SriLankan Airlines
India from the prism of Localization: Building a brand story with Viksit Bharat’s Vision 2047 
GE HealthCare with Ruder Finn India
Sprite Joke In A Bottle — Coca-Cola India with Weber Shandwick

Finalists
When the Future Came Looking for a Job — Indeed with Archetype India

Broadcast Media
Winner:

Birla Opus: Challenger turns disruptor — Aditya Birla Group with AdFactors PR
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Finalists
Building Tomorrow’s Political Leadership for India! — School of Ultimate Leadership (SOUL) with First Partners
Seva Hi Saadhna Hai — Adani Group

Earned Media with Influencers + Communities
Winner:

Ice Stupas: #WaterWonders – Save Water like Ladakh! — HDFC Bank with First Partners

Certificate of Excellence
Serving for the Girls - Transforming lives in Assam’s Remote Villages Through Sport — Mobile Premier League (MPL)

Persuasive Content
Winner:

Steel of India — Jindal Steel and Power

Finalists
Godrej Professional Spotlight - A Platform Celebrating and Empowering Hair Stylists — Godrej Professional 
with Godrej Industries Group
Great India Drive: Unveil The Unseen – India Unchartered! — Hyundai Motor India with First Partners
Mabel Addis Women in Games Month — Mobile Premier League (MPL)

Certificate of Excellence
Attracting Endowments through Research Excellence — BITS Pilani with Burson Genesis
Project Hilldaari — Nestle India with GCI Health a Burson Company

Finalists
Embed's Answer to Fever Mysteries: An Algorithmic Breakthrough — Godrej Consumer Products with Godrej Industries Group
Vedanta Limited – A Year of Transformation — Vedanta with Adfactors PR

Sponsored & Paid Media
Product Placement
Winner:

Safe is Sexy - India's First Shadow Art made from Condoms — KamaSutra with Godrej Industries Group

Digital Marketing/Advertising
Winner:

Choose Your Changi Adventure — Changi Airport Group with MSL

Finalists
Make Life Beautiful — Birla Opus Paints with Burson Genesis
Together in Travel: A Global Reboot of the Tourism Sector, Powered By Purpose — Together in Travel: A 
WTTC initiative with SPAG - A FINN Partners Company

Social Media & Community Management
Social Visual
Winner:

Change the Game — Aditya Birla Group with Brandmovers

Innovation SABRE Awards 
South Asia 2025 Winners
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Finalists
Reverse Interview — Providence India with Burson Genesis

Social Publishing / Blogs
Winner:

10 Years, 10 Crore Smiles – HDFC Bank Parivartan – A Decade of CSR — HDFC Bank with First Partners

Certificate of Excellence
Empowering Women, Evolving Lives — Miss Bangladesh US Organization with Hiam Hafizuddin 
(Independent Strategist and Founder)

Owned Media
Websites & Mobile apps
Winner:

Seva Hi Saadhna Hai — Adani Group

Finalists
Redefining Real Estate: Housing.com's Digital Disruption in PropTech — Housing.com with Value 360 Communications

CSR, ESG and DEI Reporting
Winner:

Jo Jode Wohi Samajhdaar — Aditya Birla Group

Annual Report
Winner:

Reliance Industries Annual Report — Reliance Industries

Documentary Film and Video
Winner:

Great India Drive: Unveil The Unseen – India Unchartered! — Hyundai Motor India with First Partners

Certificate of Excellence
Green Mahakumbh – Winning the Environmental Challenge! — Coca-Cola India & Southwest Asia with First Partners
Ice Stupas: #WaterWonders – Save Water like Ladakh! — HDFC Bank with First Partners

Certificate of Excellence
Aangan Se Aasmaan Tak — Gates Foundation India with Organic by MSL
Celebrating Acceptance — Godrej L'Affaire with Godrej Industries Group
Instruments of Change — Aditya Birla Group with Brandmovers

Finalists
30 Years of Energising India — Cairn Oil & Gas - Vedanta Limited
A Nation on the Move — Tata Consultancy Services

Innovation SABRE Awards 
South Asia 2025 Winners



2025

#PRologue2025
#SABREAwardsSA

#REDefiningInfluence

Finalists
TripSecure plus - Simplifying travel insurance with AI-created music — ICICI Lombard General Insurance

Real-time Engagement
Winner:

Tray It Right - A Traveler’s Quest for Airport Hygiene — Anand Nichani with Concept Public Relations India

Certificate of Excellence
D-KYC: Don't Know Your Customer — Digi Yatra with Value 360 Communications

Finalists
CRUX Market Day — Pernod Ricard India with Value 360 Communications

Gurugram Crackdown: AI Police Tracking Fake Number Plates! — Staqu Technologies with First Partners

Certificate of Excellence

Certificate of Excellence
Instruments of Change — Aditya Birla Group with Brandmovers

Audio: Podcasts + Music
Winner:

Cricket Connects: Beyond the Game — Wise with 80 dB Communications

Immersive Technology in Social Impact Storytelling: A 360° VR Journey of Women in Fisheries — Reliance Foundation

Tools and Tactics
AI/Virtual Reality/Augmented Reality/Immersive Technology
Winner:

Innovation SABRE Awards 
South Asia 2025 Winners

Colgate's Oral Health Movement — Colgate- Palmolive with MSL
Jeet Ka Vishwas – India’s first AI-generated corporate anthem by ICICI Lombard — ICICI Lombard General Insurance
TripSecure plus - Simplifying travel insurance with AI-created music — ICICI Lombard General Insurance

Finalists

Data in Campaign Planning and Development
Winner:

AI for All: Realigning Perception, Reclaiming Recognition — Lenovo India with Zeno Group

Finalists
Mabel Addis Women in Games Month — Mobile Premier League (MPL)
The Gold Standard of Investing — World Gold Council with Burson Genesis
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SABRE Awards 
South Asia 2025 Finalists
The 2025 SABRE Awards South Asia shortlist was selected from among more than 850 
entries in this year's competition, which recognizes Superior Achievement in Branding, 
Reputation and Engagement. The campaigns were evaluated by a jury of industry leaders.

For further details please contact the PRCAI.

Diamond SABRE Awards
Agency CEO of the Year

Winner will be announced during the SABRE Awards ceremony

The winners will be announced at the SABRE Awards South Asia Awards ceremony on 
24 July at The Westin Gurgaon, New Delhi.

Company CEO of the Year
Winner will be announced during the SABRE Awards ceremony

Company of the year
From Stories to Leadership: Building Reputation the Godrej Way — Godrej Industries Group with GIG Corporate 
Brand & Communications
MPL: A Year of Creating Business Impact — Mobile Premier League (MPL)
Reliance Industries — Reliance Industries

The SABRE Award for Superior Achievement in Brand-Building
#ResumeLife — Boston Scientific India with GCI Health a Burson Group India Company
10 Years, 10 Crore Smiles – HDFC Bank Parivartan – A Decade of CSR — HDFC Bank with First Partners
Gatorade Turf Finder Powered by Google Maps — Gatorade - PepsiCo India with Edelman India, Leo India
Green Mahakumbh – Winning the Environmental Challenge! — Coca-Cola India & Southwest Asia with First Partners
Steel of India — Jindal Steel and Power

The SABRE Award for Superior Achievement in Reputation Management
Building Trust Amidst High Volatility and Regulatory Ambiguity — Giottus Crypto Platform with Burson Genesis
Digitizing Indian Banking — Airtel Payments Bank with Burson Genesis
Every Miner Deserves to Return Home Safe! — Vedanta Sesa Goa with First Partners
From Niche to Necessity – Redefining Quick Commerce in India — Blinkit with Burson Genesis
Green Mahakumbh – Winning the Environmental Challenge! — Coca-Cola India & Southwest Asia with First Partners

The SABRE Award for Superior Achievement in Research and Planning
AI for All: Realigning Perception, Reclaiming Recognition — Lenovo India with Zeno Group
Guardians of Mental Health Empowering Youth Resilience and Well-Being — Mpower with Concept Public Relations India
Mabel Addis Women in Games Month — Mobile Premier League (MPL)
MPL: A Year of Creating Business Impact — Mobile Premier League (MPL)
Pioneer DJ India Ambassador Program — Pioneer DJ with Burson Genesis
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The SABRE Award for Superior Achievement in Measurement and Evaluation

AI for All: Realigning Perception, Reclaiming Recognition — Lenovo India with Zeno Group
Gurugram Crackdown: AI Police Tracking Fake Number Plates! — Staqu Technologies with First Partners
Namak Ho Tata Ka....Tata Namak — Tata Consumer Products with Adfactors PR

*No winner will be named in the Superior Achievement in Measurement and Evaluation category

The SABRE Award for Superior Achievement in Creativity
Celebrating Acceptance — Godrej L'Affaire with Godrej Industries Group
Instruments of Change — Aditya Birla Group with Brandmovers
Launching 'Legends of Shiva with Amish' — Warner Bros. Discovery with Archetype
MPL: A Year of Creating Business Impact — Mobile Premier League (MPL)
Sextember by Bold Care — Bold Care with Value 360 Communications

Geographic

A Force for Good — Aditya Birla Group
Making Healthy Possible in India — Amneal Pharmaceuticals with Ruder Finn Thunder India
Mettle of India — Jindal Steel and Power
Navigating the Cheese Crisis — Westlife Foodworld - McDonald's India (W&S) with Avian We.
Vedanta Limited – A Year of Transformation — Vedanta with Adfactors PR

India

Winner: Empowering Women, Evolving Lives — Miss Bangladesh US Organization with Hiam Hafizuddin 
(Independent Strategist and Founder)

Bangladesh

Winner: Spirofy: Access to COPD Diagnosis — Cipla EMEU

Nepal

Winner: A 45th Anniversary Special Event by SriLankan Airlines (UL) — SriLankan Airlines

Sri Lanka

South/Southeast Asia
A Force for Good — Aditya Birla Group
Asia-Pacific Myopia Management Symposium (APMMS) — CooperVision with SPAG - A FINN Partners Company
Birla Opus: Challenger turns disruptor — Aditya Birla Group with AdFactors PR

International
Breathefree Digital Educator — Cipla EMEU
Empowering Women, Evolving Lives — Miss Bangladesh US Organization with Hiam Hafizuddin 
(Independent Strategist and Founder)
Instruments of Change — Aditya Birla Group with Brandmovers
Making Big Bets for Climate Action — The Rockefeller Foundation with Edelman India
Together in Travel: A Global Reboot of the Tourism Sector, Powered by Purpose — Together in Travel: A WTTC initiative 
with SPAG - A FINN Partners Company

SABRE Awards 
South Asia 2025 Finalists
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Practice areas
Business-To-Business Marketing

From Pixels to Principles: Adobe's Ethical AI Journey — Adobe with Ruder Finn
Gurugram Crackdown: AI Police Tracking Fake Number Plates! — Staqu Technologies with First Partners
JSPTechCatalyst — Jindal Steel and Power
MPL Dev Days: Powering the Next Wave of Game Makers — Mobile Premier League (MPL)
Nautical Trail - Celebrating India's Maritime Heritage — Hyundai Motor India with First Partners

Corporate Image

From Stories to Leadership: Building Reputation the Godrej Way — Godrej Industries Group with GIG Corporate 
Brand & Communications
Ice Stupas: #WaterWonders – Save Water like Ladakh! — HDFC Bank with First Partners
MPL: A Year of Creating Business Impact — Mobile Premier League (MPL)
Novo Nordisk: Reframing Chronic Disease Care in India — Novo Nordisk with SPAG - A FINN Partners Company
The Lighthouse Project — Mondelez India with Value 360 Communications

Corporate Culture & Change

CRUX Market Day — Pernod Ricard India with Value 360 Communications
Green Mahakumbh – Winning the Environmental Challenge! — Coca-Cola India & Southwest Asia with First Partners
Iron Ladies India 3.0 – The Making of Iron Ladies! — Vedanta Sesa Goa with First Partners

Corporate Social Responsibility

#StandUpForLearningGaps — P&G Shiksha with Madison PR
Empowering 2 Million Women in Agriculture by 2030 — Corteva Agriscience with Avian We.
Global Month of Volunteering (GMV) — Amazon with Gnothi Seauton
Seva Hi Saadhna Hai — Adani Group
The Undekha Eye Test — Godrej Consumer Products with Eyebetes Foundation, Cumulus PR, Godrej Creative Lab

Crisis/Issues Management

Filaria Se Fight — Gates Foundation India with Organic by MSL
From Crisis to Opportunity: Nestlé Cerelac — Nestlé India with Weber Shandwick
Navigating the Cheese Crisis — Westlife Foodworld - McDonald's India (W&S) with Avian We.

Digital and Social Media Campaign

#NIVEAForLocal - A Small Business Community Programme — NIVEA India with MSL India
Aangan Se Aasmaan Tak — Gates Foundation India with Organic by MSL
Choose Your Changi Adventure — Changi Airport Group with MSL
Elevating RPSG Group's Sport's Portfolio - Lucknow Super Giants and Mohun Bagan Super Giant — RPSG with Avian We.
Launch of 6 Ballygunge Place, Delhi — 6 Ballygunge Place with 80 dB Communications
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Diversity Communications

A Universal Language to Order India's Favourite Food — KFC India with Edelman India
Change the Game — Aditya Birla Group with Brandmovers
Inclusion Starts with Awareness — Shiranee Joseph De Saram Foundation with Adfactors PR Lanka
Increasing Women's participation in labour force — Udaiti Foundation with Avian We.
Mabel Addis Women in Games Month — Mobile Premier League (MPL)

Employer Branding

Mettle of India — Jindal Steel and Power
Reverse Interview — Providence India with Burson Genesis
The World of Reliance — Reliance Industries

Financial and IPO Communications

Hyundai Motor India Limited IPO | Accelerating the next phase of growth — Hyundai Motor India with Adfactors PR
The Gold Standard of Investing — World Gold Council with Burson Genesis
Vedanta Limited – A Year of Transformation — Vedanta Limited with Adfactors PR

Marketing to Consumers (New Product)

 Milky Verse - Launch of Godrej My Farm — Godrej My Farm with Godrej Industries Group's Corporate Brand and 
Communications Team
Mahindra Unlimit India – Launch of Electric Origin SUVs — Mahindra Electric Automobile with Adfactors PR
Make Life Beautiful — Birla Opus Paints with Burson Genesis
The Good Craft Co.'s Flavour Lab Experience Centre — Diageo India with The Outlier
Toast Of the Town: Launching A New Microbrewery in India’s Beer Capital — ICB Indian Craft

Employee and Workforce Engagement

Celebrating You — Diageo India with Burson Genesis
Jeet Ka Vishwas – India’s first AI-generated corporate anthem by ICICI Lombard — ICICI Lombard General Insurance
Unlock the Player In You — Dream 11 with Edelman India

Integrated Marketing

Dettol Banega Swasth India — Reckitt with Avian We.
Gatorade Turf Finder Powered by Google Maps — Gatorade - PepsiCo India with Edelman India, Leo India
Hellmann's Mood Burger — Hellmann's with Edelman India
Legacy of Sewa — School of Education and Systems Change with Gnothi Seauton
Maternity Insurance For Women — Policybazaar.com
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Marketing to Consumers (Existing Product)

Durex The Birds and Bees Talk — Reckitt with Avian We.
Instagram- Close Friends Only — Meta- Instagram with Ruder Finn
Jagruk Baniye, PYNA Chuniye by Godrej Agrovet — Godrej Agrovet with Godrej Industries Group's Corporate 
Brand and Communications Team
Redefining Pet Care Through ITC Nimyle’s PetFed Collaboration — ITC Nimyle with Burson Genesis
Sprite Joke In A Bottle — Coca-Cola India with Weber Shandwick

Media Relations

Birla Opus: Challenger turns disruptor — Aditya Birla Group with AdFactors PR
From delivery to defense: Transforming Akamai from a CDN player to Security & Cloud powerhouse — 
Akamai with Archetype India
Launch of India’s First AI Spam Detection Feature by Bharti Airtel — Bharti Airtel with MSL India
Media Relations - Gujarat Giants || Women's Premier League — Adani Sportsline with Wordswork Communications
When the Future Came Looking for a Job — Indeed with Archetype India

Public Affairs/Government Relations

Building Tomorrow’s Political Leadership for India! — School of Ultimate Leadership (SOUL) with First Partners
Embed's Answer to Fever Mysteries: An Algorithmic Breakthrough — Godrej Consumer Products with Godrej Industries Group
Nautical Trail - Celebrating India's Maritime Heritage — Hyundai Motor India with First Partners
Safe Blood, Safe Lives — Thalassemia Patient Advocacy Group with Avian We.
The Next Move: AIGF Driving Policy and Industry Synergy in India’s Skill Gaming Sector — All India Gaming Federation 
with Kaizzen

Public Education

#GenerationsTogether — HelpAge India with GCI Health a Burson Company
D-KYC: Don't Know Your Customer — Digi Yatra with Value 360 Communications
Self Care for New Moms and Kids Under 5 — Reckitt with Avian We.
Serving for the Girls - Transforming lives in Assam’s Remote Villages Through Sport — Mobile Premier League (MPL)
To cook or not to cook is not a question — Godrej Appliances with Adfactors PR

Special Event

Advancing India's Global Tech-Telecom Role — India Mobile Congress 2024 with Kommune Brand Communications
Bringing India to the World — Reliance Foundation
Great India Drive: Unveil The Unseen – India Unchartered! — Hyundai Motor India with First Partners
MPL Dev Days: Powering the Next Wave of Game Makers — Mobile Premier League (MPL)
Safe is Sexy - India's First Shadow Art made from Condoms — KamaSutra with Godrej Industries Group

Emerging Markets
Emerging Markets

108 Total Parenting Solution — Kalorex Group with Simulations PR agency
Cup of Goodness — Wagh Bakri -Tea Group with Simulations PR Agency
The Lighthouse Project — Mondelez India with Value 360 Communications
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#WeArePR: The Voice You Don't See — Amrutha Palepu, Manipal Institute Of Communication
#WeArePR: Invisible Architects — Tanushree Sengupta, Xavier Institute of Communications
#WeArePR: Shaping Narratives, Shaping Futures — Surabhi Shah, Apeejay Institute of Mass Communication
The Invisible Ink Project — Shamit Shankara, St. Joseph's University 

PR Aspirant/Student of the Year
PR Aspirant/Student of the Year

#SugarToSustainability — Indian Sugar & Bio-Energy Manufacturers' Association (ISMA) with Media Mantra
Mumbai Tech Week 2025 — Tech Entrepreneurs Association of Mumbai (TEAM) with Value 360 Communications
Urban Air Mobility Expo 2025: From Vision to Visible Impact — Confederation of Indian Industry (CII) 
with 80 dB Communications

Industry sectors
Associations

Consumer Products/Services

#EVolveForAGreenerFuture — OPG Mobility (Formerly Known as Okaya EV) with Media Mantra
Colgate's Oral Health Movement — Colgate-Palmolive with MSL
IKEA IKONIC 2.0 — IKEA India with MSL India
Kia Syros – A New Species of SUV — KIA India with Value 360 Communications
Paw Protecc — Mars Petcare and Swiggy Instamart with The Practice

Fashion & Beauty

Godrej Professional Spotlight - A Platform Celebrating and Empowering Hair Stylists — Godrej Professional with 
Godrej Industries Group
Levi’s x Dil-Luminati India Tour 2024 — Levi Strauss & Co. with PR Pundit Havas Red

Financial & Professional Services

Attracting Endowments through Research Excellence — BITS Pilani with Burson Genesis
Digitizing Indian Banking — Airtel Payments Bank with Burson Genesis
Ice Stupas: #WaterWonders – Save Water like Ladakh! — HDFC Bank with First Partners
The Legacy & Leap: Powering India’s Workforce for 25 Years — Teamlease Services Limited with Value 360 Communications
TripSecure plus - Simplifying travel insurance with AI-created music — ICICI Lombard General Insurance

Food & Beverage

A Milky Verse - Launch of Godrej My Farm — Godrej My Farm with Godrej Industries Group's Corporate Brand 
and Communications Team
Celebrating You — Diageo India with Burson Genesis
Project Hilldaari — Nestle India with GCI Health a Burson Company
Sunfeast Mom’s Magic 'Will of Change' Campaign — Sunfeast Mom's Magic with Avian We.
Ways to Lay's — Pepsico India with Edelman India & Leo Burnett India
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Beyond the Pandemic Shadow: Rebuilding Reputation Through Innovation and Advocacy — AstraZeneca
India Detects to Defeat — Johnson & Johnson (J&J) Innovative Medicine India with Avian We.
India from the prism of Localization: Building a brand story with Viksit Bharat’s Vision 2047 — 
GE HealthCare with Ruder Finn India
Novo Nordisk: Reframing Chronic Disease Care in India — Novo Nordisk with SPAG - A FINN Partners Company
Obesity in India: From Myth to Science — Eli Lilly and Company with Adfactors PR

Healthcare

Industrial/Manufacturing
Change the Game — Aditya Birla Group with Brandmovers
Every Miner Deserves to Return Home Safe! — Vedanta Sesa Goa with First Partners
JSPTechCatalyst — Jindal Steel and Power
MG Driev.Bharat: Shaping India's EV Future — JSW MG Motor India with Ruder Finn
Sankalp 2024- Building the India for tomorrow — Ola Electric with RF Thunder

Media, Arts & Entertainment
30 Years of Energising India — Cairn Oil & Gas - Vedanta
Iron Ladies India 3.0 – The Making of Iron Ladies! — Vedanta Sesa Goa with First Partners
Run for Zero Hunger — Vedanta Group with Avian We.

Not for Profit
Building Tomorrow, One Changemaker At A Time — Salaam Bombay Foundation with Concept Public Relation India
Integrated Leaders Forum Against Trafficking (ILFAT) — Kaamonohashi Project with Chase Avian
The Undekha Eye Test Campaign (Unseen Eye Test) — Eyebetes Foundation and Godrej Consumer Products with Cumulus PR
Tray It Right - A Traveler’s Quest for Airport Hygiene — Anand Nichani with Concept Public Relations India
Wadhwani AI: India’s Scalable Model of AI for Public Good — Wadhwani Institute for Artificial Intelligence 
with The Mavericks India

Public Sector/Government
D-KYC: Don't Know Your Customer — Digi Yatra with Value 360 Communications
Global Energy Alliance for People and Planet (GEAPP) – Accelerating India’s Clean Energy Transition with a Human-Centric 
Approach — Global Energy Alliance for People and Planet (GEAPP) with On Purpose
International Conference on Green Hydrogen — Ministry of New & REnewable Energy with Avian We.
Karnataka For India: Positioning it as the investment destination for the country — Invest Karnataka with Avian We.
Nothing is truly lost, until it's forgotten — SPAG - A FINN Partners Company

Startup Communications
Agnibaan SOrTeD launch — Agnikul Cosmos with 80dB Communications
Serving for the Girls - Transforming lives in Assam’s Remote Villages Through Sport — Mobile Premier League (MPL)
Sextember by Bold Care — Bold Care with Value 360 Communications
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AI for All: Realigning Perception, Reclaiming Recognition — Lenovo India with Zeno Group
D-KYC: Don't Know Your Customer — Digi Yatra with Value 360 Communications
From Pixels to Principles: Adobe's Ethical AI Journey — Adobe with Ruder Finn
How PR enabled Cisco's hardware to software pivot in India — Cisco with Archetype India
Swiggy IPO Delivered…From ringing door bells to ringing the NSE bell — Swiggy Limited with Adfactors PR

Technology

Travel & Leisure
Airbnb introduces Janhvi Kapoor as India’s ‘Icon’ — Airbnb
Flight Plan: India to the World — Powered by People, Connected by AirAsia — Air Asia with AdfactorsPR
From Trips to Trends: Decoding India's Travel Stories — MakeMyTrip with AVIAN We.
Great India Drive: Unveil The Unseen – India Unchartered! — Hyundai Motor India with First Partners
The BIAL Experience I Terminal 2, BLR Airport — Bangalore International Airport – BIAL with Avian We.
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